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is applied in nature and employs descriptive—survey design for data collection. The
statistical population consisted of residents of Mashhad, and a total of 405
individuals were selected using a non-probability convenience sampling method
based on Morgan’s table. Data were collected through a standardized questionnaire,
whose reliability was confirmed using Cronbach’s alpha. Construct validity and
face validity were also assessed,indicating that the instrument was both reliable and
valid. Data analysis was conducted using structural equation modeling (SEM) with
SmartPLS software version 3. The findings revealed that social media marketing
has a significant positive effect on destination attractiveness, attitudes toward the
positive effects of tourism, and tourism-supportive behaviors in Mashhad.
Furthermore, destination attractiveness significantly and positively influences
attitudes toward the positive effects of tourism and tourism-supportive behaviors,
while attitudes toward the positive effects of tourism also have a significant positive
effect on tourism-supportive behaviors. Finally, both destination attractiveness and
attitudes toward the positive effects of tourism mediate the relationship between
social media marketing and tourism-supportive behaviors in Mashhad.
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Extended Abstract

Introduction

Today, tourism is one of the most thriving
economic industries, attracting increasing
attention from societies. Tourism is a
successful, attractive, and influential sector
that has drawn many individuals to
participate. Alongside the inflow of financial
resources into destination communities,
tourism facilitates the exchange of substantial
information and knowledge. Tourists not only
bring financial capital and stimulate economic
growth but also acquire extensive knowledge
about a destination’s history, values, culture,
and customs, while experiencing profound
emotions. The enjoyable experiences and
positive emotions encountered at a tourism
destination foster a deep sense of attachment
to the place, which forms the foundation for
various tourism-supportive behaviors. The
development of tourism-supportive behaviors
requires an emotional connection and intrinsic
bond between individuals and the destination,
enabling meaningful actions toward tourism
development.  Positive attitudes toward
tourism encourage appropriate measures for
tourism growth. Individuals who hold strong
and favorable perceptions of tourism’s
significance and benefits actively support its
development and contribute valuable
strategies that can substantially enhance the
region’s tourism industry.

Methodology

The present study is applied in nature in terms
of its objective and descriptive—survey in
terms of data collection. The statistical
population of this research comprised all
residents of Mashhad, whose number,
according to the 2016 general population and
housing census, was 3,001,184. Based on
Morgan’s table and the population of
Mashhad, a minimum sample size of 384
individuals was required; however, to ensure
the return of questionnaires, 405 participants
were selected wusing a non-probability
convenience sampling method. The data
collection instrument in this study was the
standardized questionnaire developed by
Alzaydi et al. (2024), which was localized for
the context. To assess the reliability of the
questionnaire, Cronbach’s alpha coefficient

was used, yielding values of 0.931 for the
social media marketing variable, 0.716 for
destination attractiveness, 0.824 for attitudes
toward the positive effects of tourism, and
0.759 for tourism-supportive behaviors,
confirming the reliability of the instrument.
Furthermore, the validity of the questionnaire
was examined using confirmatory factor
analysis, with the results confirming its
construct validity. Discriminant validity was
also verified. Data analysis was conducted
using structural equation modeling (SEM) via
SmartPLS software version 3.

Results

Among the 405 participants in the study,
66.9% were women and 33.1% were men. In
terms of age, the largest group of respondents
was between 21 and 30 years old (34.6%),
followed by those aged 31 to 40 vyears
(28.1%), 41 to 50 vyears (24.7%), and
individuals over 50 vyears old (12.6%).
Regarding educational level, the highest
proportion of respondents held a bachelor’s
degree (35.8%), while the lowest proportion
(9.1%) held an associate degree. Additionally,
54.1% of respondents were married and
45.9% were single. The results indicated that
the shared mean value was 0.644 and the
mean R-squared value was 0.3. According to
the formula, the Goodness-of-Fit (GOF) value
was 0.438, which, based on the classification,
indicates an acceptable fit for the overall
research model. Based on the findings, the
research hypotheses were confirmed. The
results show that social media marketing has a
significant positive effect on the attractiveness
of Mashhad. Social media marketing also has
a significant positive effect on attitudes
toward the positive effects of tourism in
Mashhad, as well as a significant positive
effect on tourism-supportive behaviors in
Mashhad. Destination attractiveness has a
significant  positive effect on tourism
supportive-behaviors in Mashhad and on
attitudes toward the positive effects of
tourism. Attitudes toward the positive effects
of tourism significantly and positively affect
tourism-supportive behaviors in Mashhad.
Furthermore, attitudes toward the positive
effects of tourism mediate the effect of social
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media marketing on tourism-supportive
behaviors in Mashhad. Destination
attractiveness also mediates the effect of
social media marketing on tourism-supportive
behaviors in Mashhad.

Discussion and Conclusion

The present study aimed to examine the
impact of social media marketing on tourism-
supportive  behaviors,  considering  the
mediating roles of destination attractiveness
and attitudes toward the positive effects of
tourism in the city of Mashhad. The results of
the research hypotheses indicate that social
media marketing has a significant direct and
indirect effect on individuals’ tourism-
supportive behaviors in Mashhad. The study
demonstrated that social media marketing
plays a key and multifaceted role in
encouraging tourism-supportive behaviors
among individuals in the city. The findings
suggest that, in addition to its direct impact,
marketing on these platforms can indirectly
enhance tourism supportive behaviors by
increasing  individuals’  perception  of
destination attractiveness and improving their
attitudes toward the positive effects of
tourism. These findings emphasize the
necessity of  greater investment in
comprehensive digital marketing strategies to
promote and sustainably develop tourism in
Mashhad, ensuring both increased awareness
of the city’s potential and active participation
of the local community and visitors in its
preservation and growth.
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