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This study examines the effectiveness of video marketing in_the field of online
tourism, focusing on its influence on brand trustiand customers® putchase intention.
Conducted in the city of Shiraz, the research émploys a deseriptive—survey method
to analyze data collected from 384 domestie, touristswthfough a structured
questionnaire. In the conceptual model, video marketing is,evaluated based on three
key content attributes: informative, entertaining, and persuasive. The findings reveal
a multilayered relationship between these content characteristics and the perceived
value of video marketing. Specifically, the data analysis indicates a significant and
positive relationship for the informative and, persuasive components. This suggests
that videos offering useful information or jpresenting convincing arguments are
perceived as more valuable by potential™tourists. In contrast, the entertainment
attribute does not demonstrate a statistically significant positive relationship with
marketing value. In other werds, entertainment alone is insufficient to create
perceived value in this context. Furthermore, the study shows that the overall value
derived from video marketingh@Xerts a direct and positive effect on two critical
business outcomes: it strengthens brand trust and increases customers’ purchase
intention. The results higkhlight video marketing as a powerful tool for influencing
tourist behavior and fosteringutrust, although its success depends on the strategic
design of content. /Based on these findings, it is recommended that tourism
businesses focus' their video production on creating content that is clear,
information-rich, and persuasive rather than relying solely on entertainment. Such
an approeach,can help shape a positive destination image, respond more effectively
to tourists’ informational needs, and ultimately improve success in attracting and
retai_niné'customers.
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Extended Abstract

Introduction

The global tourism industry experienced
significant growth over the last decade, reaching a
peak of 1.5 billion international arrivals in 2019.
However, scholarly research confirms that the
COVID-19 pandemic severely disrupted this
upward trajectory (Keelson et al., 2024). Recent
data from the World Tourism Organization
(UNWTO) indicates a strong sectoral recovery in
2024, with international arrivals returning to 99%
of pre-pandemic levels and many destinations
surpassing 2019 benchmarks. Propelled by
increased global demand and the stabilization of
major source markets, international tourism
figures rose to 1.4 billion, representing an increase
of 140 million from the previous year.
Concurrently, tourism export revenues reached a
historic high of US$1.9 trillion, exceeding pre-
pandemic totals. The UN Tourism Confidence
Index anticipates an additional 3-5% growth in
international tourism for 2025, pointing to a
sustained recovery and optimistic prospects for
future development (UN Tourism, 2025a).

In the contemporary digital landscape, the rolevef
travel agents has evolved beyond traditional brand
promotion to primarily function as intermediaries’
for travel product distribution. Theysincreasingly
leverage social media_‘marketingpgrdisplay
advertising, and promotional campaigns to engage
potential customers and stimulate®demand. The
rapid digitalization® of the sector has accelerated
this transfarmation, with, Multi-modal Platforms
(MSPs) emerging as critic?l digital tools that
merge conventional ‘agent services with online
functionalities,,_thereéby enabling consumers to
search, compare and book travel products
digitally (Aamir etlal., 2025). With 5.56 billion
global internet users, accounting for roughly 68%
of the world's population, social media has
introduced a new paradigm for proactive customer
engagement in hospitality. Its capacity to connect
businesses with consumers, foster interactive
experiences, and supply user-generated content
for customer relationship management is well-
documented in the literature (Azzaakiyyah, 2023;
Barta et al., 2023; Chan & Guillet, 2011; Keelson
et al., 2024).

Methodology

This study adopts an applied research objective,
utilizing a descriptive-survey methodology to
collect and analyze data. The research employed a
mixed-methods approach to data collection.
Qualitative data were gathered through a
comprehensive review of secondary sources,
including scholarly literature and digital archives.
Quantitative data were obtained primarily through
a field method, specifically the distribution of a
structured questionnaire. The“target population
consisted of, individualsswho®have previously
engaged with ‘social, media 0P tourism company
websites based inyShivaz for activities such as
destination selection, booking, or generating
travel motivation. ™A sample size of 384
respendents was determined using the Cochran
sampling ™, formula to ensure  statistical
representativeness.

Results

Structural’ | Equation Modeling (SEM) was
employed to evaluate and analyze the research
model. As a robust multivariate technique, SEM is
widely utilized in studies aimed at testing
theoretical frameworks that postulate relationships
between variables. This method facilitates the
simultaneous examination of linear relationships
between latent (unobservable) constructs and their
observed (manifest) indicators.

Fundamentally, SEM integrates a measurement
model -which confirms the factor structure of the
latent variables- with a structural model that tests
the hypothesized paths and regressions between
them. This integrated approach allows for a
comprehensive statistical test of the entire
theoretical framework, determining the degree to
which the hypothesized model is consistent with
the empirical data or should be rejected
(Kafashpour et al., 2011).

Subsequently, the research model was constructed
in SmartPLS software, incorporating the identified
factors and their corresponding measurement
items, as illustrated in Figure 1. A critical step in
model specification involves verifying the
statistical significance of the relationships
between the latent variables (factors) and their
indicators (questions/items). Indicators that do not
demonstrate a significant loading on their
intended construct must be removed from the
measurement model to ensure construct validity.
The final analysis was, therefore, conducted
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exclusively with the remaining significant
indicators.

Discussion and Conclusion

Video marketing is a suitable tool for influencing
purchase intent and increasing the trust of tourists.
Through careful planning, using clear and
engaging content, and leveraging appropriate
videos, tourism businesses can achieve greater
success in attracting and retaining their customers.
Following the obtained results, it is suggested to
design effective strategies to create a strong and
positive image of the destination and its brand in
the tourist's mind based on online marketing and
video marketing that includes persuasive factors
and covers the information tourists need about the
destination.
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