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Post-crisis destination marketing has become a key approach for restoring
tourism destinations, rebuilding destination image, and rewitalizing tourism
demand. Despite the growing body of researchyon tourism Crisis management
and destination marketing, a comprehensive concepfual framework
explaining post-crisis destination marketing “strategies has not yet been
developed. Accordingly, this study aims to systematically identify, analyze,
and synthesize post-crisis destination marketings&strategies. A systematic
literature review was conducted following the'PRISMA guideline. Relevant
studies were retrieved from the Scopustand Web of Science databases, while
Google Scholar was used only as a supplementary source to minimize the
possibility of missing relevant publications. From an initial pool of 17,953
records, 59 studies met the inclusion criteria after duplicate removal and title,
abstract, and full-text screening. The selected studies were analyzed using
thematic synthesis and bibliometric analysis with VOSviewer. The findings
reveal that the literature“has\evolved over the past two decades from a
primary foeus on destination image management toward more
comprehensive approaches;that incorporate digital marketing, trust-building,
demand management, and destination resilience. The thematic synthesis
resulted in anwintegrated conceptual framework comprising five strategic
dimensions: destination image and communication management; digital and
technolegy-driven strategies; trust and safety; market and demand strategies;
and«esilience and adaptation. By integrating fragmented evidence from prior
studies, the proposed framework advances theoretical understanding of post-
erisis destination marketing and provides a foundation for future empirical
research and practical destination recovery planning.
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Extended Abstract

Introduction

Tourism is one of the world's most significant
economic sectors due to its contribution to
employment, regional development, income
generation, and cultural exchange. However,
it is also highly vulnerable to crises such as
pandemics, natural disasters, terrorism,
political instability, economic downturns, and
environmental disasters. These crises can
seriously damage destination image, reduce
tourist confidence, increase perceived risk,
and ultimately decrease tourism demand.
Consequently, destination marketing has
evolved from a promotional function into a
strategic recovery tool aimed at rebuilding
destination image, restoring tourists' trust, and
supporting destination recovery. Following
the COVID-19 pandemic and the growing
complexity of tourism crises, destination
recovery increasingly depends on integrated
strategies involving digital transformation,
resilience, trust-building, stakeholder
collaboration, and adaptive  marketing.
Although the literature on tourism crisis
management has expanded considerably,
existing studies remain fragmented, often
focusing on individual crises, specific
destinations, or operational aspects of €risis
management. Few studies have systematically
synthesized these findings te develop an
integrated  understanding of* post-crisis
destination marketing strategies. Therefore,
rather than providing “a descriptive review,
this study amms to, systematically synthesize
the existing literature, identify recurring
strategic patterns, and develop an integrated
conceptual  framework  for  post-crisis
destination marketing.

Methodology

This study employed a systematic literature
review following the PRISMA reporting
guideline to ensure a transparent and
replicable review process. Scopus and Web of
Science served as the primary databases,
while Google Scholar was used as a
complementary source to reduce the
possibility of overlooking relevant
publications. The search covered publications
from 2002 through the end of 2025 without

geographical restrictions. The search strategy
combined keywords related to tourism crises
and  destination  marketing, including
destination marketing, destination marketing
strategies, tourism recovery, COVID-19
crisis, COVID-19 destination, political crisis,
economic crisis, natural disaster,
environmental crisis, terrorism, social crisis,
anti-fragile, and related concepts. After
removing duplicate and irrelevant records and
applying predefined inclusion and exclusion
criteria, 59 studies were selected for the final
analysis. Beyond the conventional systematic
review process, this study employed thematic
synthesis to integrate the findings of previous
studies. The selected articles were manually
analyzed, with particular attention to their
findings and discussion sections. Through
iterative coding, constant comparison of
concepts, thematic clustering, and researcher
validation, recurring concepts and strategic
patterns were identified and synthesized into
broader conceptual dimensions. In addition,

4 bibliometric analyses and keyword co-

occurrence networks were conducted using
VOSviewer to visualize thematic
relationships and identify major research
clusters within the literature.

Results

The bibliometric analysis revealed a
substantial increase in publications after 2020,
with the highest concentration of studies
published between 2021 and 2024, indicating
growing scholarly interest in post-crisis
destination recovery following the COVID-19
pandemic. The thematic synthesis showed
that post-crisis destination marketing has
evolved from traditional  promotional
activities into a multidimensional, adaptive,
and strategic recovery process. While earlier
studies primarily emphasized destination
image restoration and crisis communication,
more recent research increasingly focuses on
digital transformation, trust-building,
resilience, market adaptation, and stakeholder
collaboration. The synthesis of the selected
studies resulted in a five-dimensional
conceptual framework comprising destination
image and communication management;
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digital and technology-oriented strategies;
trust- and safety-building strategies; market
and demand strategies; and resilience and
adaptive strategies. Furthermore, the findings
indicate that these dimensions should not be
viewed as isolated strategies but as
complementary components of destination
recovery. Their effectiveness depends on
integration: digital marketing is strengthened
by trust-building and credible communication,
while destination image restoration is unlikely
to achieve sustainable recovery without
resilience-oriented planning and adaptive
governance. Overall, the findings demonstrate
that  successful  post-crisis  destination
marketing increasingly relies on the synergy
of multiple strategic dimensions rather than
on isolated marketing actions.

Discussion and Conclusion

The findings of this study demonstrate that
post-crisis destination marketing has evolved
from short-term promotional activities into an
integrated, strategic, and resilience-oriented
approach to destination recovery. This shift
reflects the increasing complexity of tourism
crises, which require coordinated strategies

combining destination image management,

digital transformation, trust-building, market
adaptation, and organizational resilience.
Consistent with previous studies, the results
confirm the importance of destination image
management, digital technologies, and
resilience in supporting tourism recovery.
However, unlike earlier research that
examined these dimensions separately, the
present study  synthesizes  fragmented
evidence into an integrated five-dimensional
conceptual framework, thereby providing a
more comprehensive theoretical
understanding of post-crisis  destination
marketing and offering a foundation for future
empirical model development. From a
practical perspective, the proposed framework
can assist destination management
organizations, tourism policymakers, and
tourism businesses in designing adaptive,
context-sensitive recovery strategies that go
beyond traditional promotional campaigns by
incorporating transparent communication,
digital technologies, stakeholder
collaboration, trust-building, and resilience

planning. These recommendations are
particularly  relevant  for  destinations
experiencing prolonged and complex crises,
including developing countries such as Iran.
Nevertheless, the study has several
limitations, including the exclusive inclusion
of  English-language  publications, the
predominance of COVID-19-related studies,
the concentration of research in developed
countries, and the lack of empirical validation
of the proposed conceptual framework.
Therefore, future research should empirically
examine the proposed framework across
different destinations and crisis contexts,
investigate underrepresented regions and
crisis types, and further explore the roles of
emerging technologies such as artificial
intelligence, big data analytics, and social
media, as well as tourists’ behavioral and
psychological  responses, in  post-crisis
destination recovery.
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