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purpose and descriptive-correlational in methodology. Data were collected
using standardized questionnaires, and the hypotheses were tested through
structural equation modeling (SEM) using AMOS software. The findings
indicated that guerrilla marketing had a significant direct effect on tourists’
purchasing patterns. Moreover, it indirectly influenced purchasing behavior
through the mediating variables of product quality and consumption patterns.
Altogether, the studied variables explained about 40 percent of the variance in
purchasing patterns. The results suggest that applying guerrilla marketing
strategies, particularly in small and medium-sized souvenir businesses, can
achieve high effectiveness at a low cost by enhancing perceived product
quality, shaping consumption patterns, and promoting tourists’ purchasing
intentions.
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Extended Abstract

Introduction

Small and local businesses often face severe
budget limitations, which hinder their ability to
compete  using  traditional = marketing
approaches. In this context, guerrilla marketing
emerges as an innovative and cost-effective
strategy for attracting tourists and stimulating
purchasing behaviors. In the tourism sector of
Sarab County, local souvenirs play a
significant role in tourists' purchasing
behavior.  Therefore,  examining  the
relationship between guerrilla marketing,
purchasing behavior, consumption patterns,
and product quality is of particular importance.

Methodology

This study is applied in terms of purpose and
descriptive-correlational in  nature. The
statistical population included all tourists who
had purchased Sarab souvenirs at least once.
Based on Krejcie and Morgan’s table, a sample
of 384 respondents was determined and
selected through convenience sampling. Data
were collected using standardized
questionnaires whose validity and reliability
were confirmed. The data analysis was
conducted using structural equation modeling
(SEM) with AMOS software.

Results

The results revealed that guerrilla marketing
had a significant direct effect on tourists’
purchasing patterns (B = 0.16). Moreover, it
indirectly influenced purchasing behavior
through the mediating roles of product quality
(B = 0.378) and consumption patterns (f =
0.076). Altogether, the studied variables
explained about 40% of the variance in
purchasing behavior. Path analysis indicated
that product quality and consumption patterns
are crucial mediators in transmitting the
influence of guerrilla marketing to purchasing
behavior. Thus, improving product quality and
guiding consumption tendencies can enhance
the effectiveness of guerrilla marketing.

Discussion and Conclusion

The findings suggest that guerrilla marketing,
due to its creativity, low cost, and immediacy,
is particularly suited to small and medium-
sized enterprises (SMEs) such as local dairy

producers. Beyond sales growth, it can
strengthen brand image, consumer loyalty, and
the cultural and economic position of the
region. These findings are consistent with prior
studies (e.g., Klug & Hoffmann, 2011;
Rankhambe, 2020), which confirmed the
positive role of guerrilla marketing in
influencing  consumer perceptions and
purchase intentions. Considering limitations
such as tourists’ limited familiarity with
guerrilla marketing and occasional inaccuracy
in questionnaire responses, future research is
recommended to examine these variables
across  other tourism industries and
geographical contexts.
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